
 

1 

BEFORE 

THE PUBLIC UTILITIES COMMISSION OF OHIO 

 

In the Matter of the Public Utilities 
Commission of Ohio Electric and Natural 
Gas Energy Efficiency Workshops 

) 
) 
) 

PUCO Invited Comments for Energy 
Efficiency Workshop  
 

 

 
COMMENTS ON CONSUMER-FUNDED ENERGY EFFICIENCY PROGRAMS 

BY 

OFFICE OF THE OHIO CONSUMERS’ COUNSEL 

 

I. INTRODUCTION 

Energy efficiency for gas and electric consumers is a good thing, but it is a good 

thing that is being provided by the competitive market without needing the involvement 

of monopoly utilities. And it is something that can be purchased by consumers in the 

competitive market without subsidizing utility programs and paying corporate welfare. 

The PUCO initiated a series of energy efficiency workshops to solicit the views of 

stakeholders on whether cost-effective energy efficiency programs are an appropriate tool 

to manage electric generation costs, and how those fit into Ohio’s competitive electric 

and natural gas marketplaces. Five workshops are scheduled from March 2022 through 

April 2022, and involve presenters from particular stakeholder groups, including OCC. 

The PUCO also asked stakeholders to respond to a set of 14 questions in order to 

facilitate a discussion at the workshops. On behalf of consumers, OCC submits its 

responses. 

Over the past decade, Ohio’s mandated electric energy efficiency programs have 

been used by some consumers (program participants) to reduce their energy usage and 

save money on their electric bills. At the same time, the programs have come at a 

significant cost to consumers, especially for non-participants subsidizing the participation 
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of others. Ohio consumers have paid more than a billion dollars to electric utilities for the 

mandated programs. 1 These utility charges have included hundreds of millions of dollars 

for utility profits (so-called “shared savings”) and make-whole, utility corporate welfare 

for so-called “lost revenues” or “decoupling” charges. OCC appreciates the opportunity 

to submit comments to the questions the PUCO has posed on this and other critical issues 

related to consumer-funded energy efficiency programs operated by electric utilities.  

 
II.  COMMENTS 

1. It is the policy of this state for electric service to “protect at-risk 

populations.” R.C. 4928.02(L). It is also the policy of this state to 

encourage innovation and market access for cost-effective demand-

side retail electric service including demand-side management 

programs. R.C. 4928.02(D). In light of the termination of the 

mandated energy efficiency programs under R.C.4928.66, should 

electric distribution utilities (EDUs) implement energy efficiency 

programs? Should some or all programs be targeted to the elderly 

and low-income customers? 

Programs for at-risk consumers should be considered. But such programs should 

be managed by third-party administrators and not by monopoly utilities. And programs 

for at-risk consumers should be operated under a well-known philosophy. That 

philosophy is doing the greatest good for the greatest number of consumers with the 

funds that are limited and subsidized by other consumers. In other words, making the 

limited total funds work for as many at-risk consumers as possible should be prioritized 

over expensive projects per individual consumer that reduce the reach of the program to 

the many.  

  

 
1 Annual Portfolio Status Reports by Duke Energy Ohio, American Electric Power, Dayton Power & Light 
and FirstEnergy for years 2009-2020. 
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Further, such programs should be ensured for helping individual at-risk 

consumers and not their landlords. Finally, the PUCO’s settlement process needs reform 

to end utility advantages. One reform related to this issue is that utilities are allowed to 

use cash to induce settlement signatures for gaining PUCO approval at the expense of the 

general body of consumers. That bad process should be barred including barred for at-

risk low-income energy efficiency programs. Any at-risk consumer programs should be 

completed unconnected to utility settlements of cases.  

Charges that utilities (wrongly) claim to be needed for energy efficiency (such as 

profits, make-whole charges like decoupling, and deferrals) can become institutionalized 

as more charges on consumers’ bills without sufficient consumer benefits or necessity for 

electric service. Regarding decoupling, another problem for consumers was FirstEnergy’s 

characterization of decoupling they got in HB 6 was “recession proofing” the utility.  

Further, many consumers do not have a financial need for subsidized energy efficiency 

programs as do low-income consumers. The competitive market for energy efficiency, 

that is reducing costs for efficiency measures through competition and where online and 

in-store discounting benefits consumers, should not be displaced with massive utility-run 

subsidy programs replete with corporate welfare at consumer expense.  

2. Should EDUs offer energy efficiency programs to all residential 

customers? How should these programs be funded? Or, in order to 

promote competition, customer choice, and access to energy efficiency 

programs, should the EDUs implement cost-effective energy efficiency 

programs only for their residential standard service offer (SSO) 

customers, paid for through a bypassable rider? Why? 

None of the above. Energy efficiency programs should not be offered to all 

consumers because many consumers have the financial resources to pay for their own 

energy efficiency in the competitive market. 
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The phrases “EDU implemented” and “cost-effective” do not pair together well in 

running energy efficiency programs. Utilities expect exorbitant returns on their 

expenditures which the competitive market does not. Utilities should not be running these 

programs.  

Because subsidized energy efficiency should focus on serving a subset of 

consumers, low-income consumers and at-risk consumers, the participants should not be 

limited to utility standard service customers. Requiring solely utility standard service 

consumers to subsidize energy efficiency programs impairs the price benefit of the highly 

competitive standard service offer (meaning the price would be higher for consumers). 

This impairment (higher prices) of the standard service offer would be to the advantage 

of energy marketers – which is not to the advantage of consumers.  

3. Rather than promoting contemporaneous energy efficiency 

products/services through utilities and certified competitive 

energy/natural gas suppliers, should utilities offer programs only 

when private sector providers (not limited to competitive retail 

electric service (CRES) and competitive retail natural gas (CRNG) 

providers) fail to effectively deliver such products/services to the 

market?  

Yes, but the competitive market for energy efficiency is succeeding, not failing. 

The competitive market for energy efficient products and services has transformed in the 

last 30 years. In 1992, the U.S. EPA launched the Energy Star label. In 2020, the Energy 

Star label is the energy savings standard for an estimated 75,000 product models in the 

market.2 And more than 3,000 builders, developers, and manufactured housing are 

Energy Star partners, including the nation’s twenty largest homebuilders.  

  

 
2 See Attachment 1, ENERGY STAR History and Major Milestones. 



 

5 

A consumer can walk into any hardware store and find aisles of energy efficient 

products to help lower their energy costs. This includes everything from lightbulbs to 

Energy Star rated appliances. This transformation largely invalidates the utility notion 

that consumer subsidies (and corporate welfare) are needed. They are mostly not needed 

to support programs in a market full of information about the benefits of saving energy 

and a variety of efficient products. That is especially so for consumers that can afford to 

pay for energy efficiency on their own.  

As stated above, if utility conglomerates wish to offer energy efficient products 

and services, they can do so through a deregulated affiliate. These programs do not need 

to be subsidized by all consumers. Utilities are adept at privatizing profits and the 

subsidizing of their losses. The competitive market is the best place to provide the most 

efficient products and services for consumers.  

For Ohio, former energy savings mandates provided support for programs that 

were designed to achieve required savings targets by electric utilities. And customers 

funded those compliance requirements. There are no mandates today. And so, it is 

appropriate to let the market provide these energy efficient products at a price that 

consumers are willing to pay without charging consumers for the utility-run programs 

that they may not even use.  

4. How should program magnitude be determined? 

Program magnitude for low-income and at-risk residential consumers (and there 

should be no other programs) should be based on a monthly hard cap of no more than a 

$1.00 (or less) of charges per month per consumer. For reference, a $1 monthly cap 

would be a budget of about $15.5 million per year for AEP Ohio, $7.7 million per year 
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for Duke Energy, $5.6 million for AES Ohio, and $22.5 million for the three FirstEnergy 

utilities for low-income programs. The total energy efficiency program costs of these 

utilities should not be allowed to exceed such a cap. Total costs should be understood to 

include program costs and any additional charges that the utilities are inappropriately 

favored with by the PUCO such as profits, deferrals, lost revenues, and decoupling. 

Utilities should not be allowed to defer any costs that they incur above the caps. And no 

utility profits – in any name – should be permitted for energy efficiency at consumer 

expense. 

5. State policy for electric service encourages the education of small 

business owners in the use of energy efficiency programs. R.C. 

4928.02(M). Should EDUs offer energy efficiency programs to all 

small commercial customers, paid for by a nonbypassable rider with 

the option of an opt-out for those customers? Should EDUs offer 

energy efficiency programs only for small commercial SSO customers, 

paid for through a bypassable rider? For each EDU, which rate 

classes should be considered small commercial customers? How 

should small business customers be educated regarding energy 

efficiency programs? 

As long as residential consumers are not subsidizing nonresidential energy 

efficiency programs (directly or indirectly), OCC takes no position on this question. 

6. Are CRES providers prepared to meet demand for energy efficiency 

programs in the competitive market? Would the sale of energy 

efficiency measures be subject to the Consumer Sales Practices Act? 

The Consumer Sales Practices Act (R.C. Chapter 1345) would generally apply to 

competitive market transactions between offerors of goods and services and residential 

consumers. And PUCO regulation would also have applicability.  

As the PUCO has seen with consumer complaints and cases, there are some 

unscrupulous marketers. Residential consumers need all the protection they can get from  

  



 

7 

marketer-related sales of energy efficiency that are bundled (potentially confusingly) with 

electricity sales to consumers. The laws should be improved.  

With regard to state law, the PUCO’s recent comment that it could not promulgate 

more rules for protection of marketer consumers (because of the state’s limit on new 

regulations) should be solved in legislation. The PUCO should be vocal in seeking such 

consumer protections in state law.  

7. For electric energy efficiency programs, are there obstacles to bidding 

residential and small commercial SSO customers’ energy efficiency 

savings into the PJM capacity market? Would the amount of revenue 

be de minimus? Given the absence of shared savings or administrative 

fees paid to EDUs, should the PUCO revisit the existing 80/20 sharing 

of capacity revenue? 

There are obstacles to individual residential and small commercial consumers 

participating in the PJM markets. Utilities should aggregate these consumers and offer 

the energy efficiency into PJM. In doing this more consumers can receive a return on 

their investment in efficiency beyond the initial capital investment made in the energy 

efficiency products and services. 

The PUCO should not revisit the existing 80/20 sharing of capacity revenues. 

Under this allocation, where consumers receive 80% of PJM capacity revenues and the 

utility gets 20%, there is a reasonable balancing of interests. It is the consumers that are 

investing their hard-earned dollars into these products and services and they should be the 

primary beneficiary. Twenty percent of the capacity revenues should more than 

compensate the utilities for their administrative role in this process. The utility has an 

incentive to offer capacity into PJM’s capacity auctions, and consumers get most of the 

benefits of the energy efficiency that they pay for. 
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8. How should the PUCO measure success in transitioning from 

mandated energy efficiency programs to a market-based paradigm? 

Is it sufficient to measure year-over-year change in the amount of 

energy efficiency from Ohio that clears the PJM capacity market? 

What, if any, cost-effectiveness test should be used? What, if any, 

limitations should there be on which energy efficiency programs may 

be offered? 

The first limitation on energy efficiency programs is to eliminate utility run 

programs. The competitive market is the best way to bring the most efficient and lowest 

costs program to consumers. 

If there are energy efficiency programs offered by monopoly utilities, those 

programs should be limited to low-income or at-risk consumers. Those energy efficiency 

programs for low-income or at-risk residential consumers should be judged primarily 

based on the following factors: (i) cost effectiveness under the total resource cost test, (ii) 

number of consumers directly participating in the program, and (iii) bill impacts on non-

participating consumers. It is not sufficient to measure year-over-year change in the 

amount of energy efficiency from Ohio that clears the PJM capacity market because this 

is an aggregate number that does not take into account cost effectiveness, number of 

participants, and bill impact on non-participating consumer, all of which are important 

metrics in evaluating the success of residential energy efficiency programs. 
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9. Should the existing demand-side management programs implemented 

by the natural gas utilities be transitioned to the market-based 

paradigm where they offer efficiency programs only to non-shopping 

customers (except for at-risk populations)? R.C. 4928.03(A)(3). Are 

there differences in the electric and natural gas industries that would 

prevent competitive retail natural gas suppliers from meeting the 

demand for efficiency programs in a competitive market? 

The natural gas utilities’ efficiency programs that Ohioans are subsidizing should 

have already ended or greatly limited. Other than for low-income consumers and subject 

to OCC’s above comments on that issue, natural gas consumers have the competitive 

market for their efficiency measures.  

No residential consumer should be required by the PUCO or by his/her utility to 

subsidize non-low-income energy efficiency. OCC’s position includes that standard 

service offer consumers should not be required to subsidize utility energy efficiency 

programs, regardless of outcomes for marketer consumers. The transition should be to a 

true market-based paradigm resulting in the natural gas utility discontinuing their demand 

side management programs. And the transition should be immediate as it is long overdue.  

Utility consumers should not continue to be made to subsidize natural gas energy 

efficiency programs. Natural gas efficiency is different than electric energy efficiency, 

which at least in theory can reduce the cost of electricity for all consumers by reducing 

peak demand at times when electricity costs are highest and by deferring the need to 

build new power plants. Natural gas energy efficiency programs do not have similar 

system-wide benefits for all consumers. Many electric energy efficiency products and 

services have a corresponding benefit to natural gas usage. There is not a need for both 

programs. 

The market more efficiently and cost-effectively delivers energy efficiency 

products for consumers. Marketers can participate in that space should they choose to do 
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so. There is no reason for allowing utilities to serve standard offer customers while 

marketers serve shopping customers.  

10. What should be the application mechanism and process be for a 

company to pursue the offering of an energy efficiency program? 

Any company wishing to pursue offering energy efficiency programs should be 

licensed by the PUCO. They should provide similar information as those seeking to be a 

Competitive Retail Electric Service (“CRES”) or Competitive Retail Natural Gas 

(“CRNG”) provider to obtain a license. At a bare minimum the company should show it 

has the credit and financial ability to run a program and the expertise to run a program. 

And it should show that consumer protections are in place. There should be no programs 

allowed (other than for low-income and at-risk consumers) that require monopoly 

consumers to pay utility monopolies for gas or electric energy efficiency.  

11. What is the impact of FERC Order 2222 in designing energy 

efficiency or demand response programs in Ohio? 

At this time, it is difficult to assess the impact that FERC Order 2222 will have on 

designing energy efficiency or demand response programs in Ohio. It remains to be seen 

how PJM will implement FERC Order 2222. PJM is not required to submit its 

compliance filing to FERC until February 2022. This question will be better answered 

once PJM makes its plans public. 
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12. How has the COVID-19 pandemic has affected energy efficiency 

programs for 2020-2021 offerings, and how might the pandemic have 

changed the nature of energy efficiency products and services going 

forward? 

Because of concerns for public safety regarding human-to-human contact, the 

pandemic continues to make it unreasonable to perform certain types of energy efficiency 

programs, particularly those that required contractors to enter residential consumers’ 

homes.  

Behavioral energy efficiency programs, which do not require the installation of 

any equipment at all but instead rely on marketing and psychology to convince 

consumers to lower their usage, can be offered to consumers through email and bill 

inserts. These programs also have other advantages. They can reach many more 

consumers than traditional rebate-type programs, and they can be much less expensive to 

run on a per-consumer basis. In commenting, OCC is not stating its position or support 

for any particular type of behavioral energy efficiency program.  

13. What role, if any, should considerations such as artificial intelligence, 

data sharing, and privacy play in Ohio energy efficiency programs? 

Privacy is of the utmost importance for consumers. The utility should not be 

allowed to share any individual residential consumer data and contact information with 

energy efficiency providers without the consumers’ express consent, provided in writing. 
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14. What creative solutions have other jurisdictions and entities employed 

in the implementation of energy efficiency programs to accomplish 

objectives such as cost-effectiveness, customer education, benefits to 

at-risk populations, robust program adoption, and measured energy 

savings? 

One program that might save energy and money for consumers is the Pay as You 

Save program, also known as PAYS – Pay As You Save.3 The PAYS program is an on-bill 

tariff program that allows customers to pay over-time (through a tariffed charge) for energy 

efficiency improvements. The PAYS program differs from typical energy efficiency 

programs like the ones that have been offered in Ohio under the prior mandates. For 

example, under the PAYS program, participants can reduce their usage and save money, 

but they also pay their own way without subsidies from other consumers.  

Consumers who do not want to or cannot participate in programs do not subsidize 

the PAYS program costs for those participating. And in a PAYS program the general 

body of consumers is not paying utilities for profits or corporate welfare. This is an 

important benefit for non-participating customers. The PAYS program might also make it 

easier for lower income consumers to benefit from energy efficiency. One challenge for 

lower income consumers is that energy efficient products and services can require 

significant upfront costs. So even if these programs might save consumers’ money in the 

long run, these consumers simply cannot bear the upfront cost. A PAYS program could 

be designed to minimize or avoid upfront costs altogether. This provides for a more 

equitable adoption of energy efficiency improvements by low-income and moderate-

income consumers. 

 
3 See, for example, https://www.amerenmissourisavings.com/pays. 
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Respectfully submitted, 

Bruce Weston (0016973) 
Ohio Consumers’ Counsel 
  
/s/ Ambrosia E. Wilson  

Ambrosia E. Wilson (0096598) 
Counsel of Record 
Assistant Consumers’ Counsel 

 
Office of the Ohio Consumers’ Counsel 

65 East State Street, Suite 700 
Columbus, Ohio 43215 

      Telephone: (614) 466-1292 (Wilson) 
ambrosia.wilson@occ.ohio.gov 

      (willing to accept service by e-mail) 
 



ENERGY STAR History and Major Milestones

2020
Over the lifetime of the program, every dollar EPA has spent on ENERGY STAR resulted in $350 in energy cost savings for

American business and households.

Developed new ENERGY STAR program requirements specifically designed for single-family and multifamily homes built in

Puerto Rico and the U.S. Virgin Islands

More than 3,000 builders, developers, and manufactured housing plants are ENERGY STAR partners, including all of the

nation’s twenty largest homebuilders

Launched a new electric vehicle purchasing resource featuring ENERGY STAR certified chargers

Refrigerators with advanced adaptive compressors receive ENERGY STAR Emerging Technology Award

About 75,000 product models have earned the ENERGY STAR 

ENERGY STAR Tenant Space recognition is launched

Updates to the ENERGY STAR product requirements for four categories effective this year, including air cleaners, computers,

displays and vending machines

2019
ENERGY STAR helped American families and businesses save 5 trillion kilowatt-hours of electricity and avoid 4 billion metric

tons of greenhouse gas reductions over the life of the program. In 2019 alone, ENERGY STAR and its partners helped

Americans save nearly 500 billion kilowatt-hours of electricity.

Over the lifetime of the ENERGY STAR Program, private investment leveraged by ENERGY STAR totals to roughly $300 billion.

Air pollution avoided by ENERGY STAR was responsible for an estimated $7 – 17 billion in public health benefits.

For the first time, a majority of American households surveyed reported purchasing an ENERGY STAR certified product. Over

the life of the program, Americans have purchased more than 7 million products.

More than 2 million ENERGY STAR certified homes and apartments built in the U.S. to date

ENERGY STAR LEDs come down in price to $1 per bulb in some stores

ENERGY STAR certified storm windows available in stores for the first time

ENERGY STAR certified the first fluid milk and yogurt processing plant in the U.S.

Released the first ENERGY STAR energy performance indicator (EPI) for fertilizer manufacturing

Released the 3  update of the Cement EPI and the 2  EPI update for frozen fried potato processing plants and cookie and

cracker bakeries

Launched the ENERGY STAR Treasure Hunt campaign with 142 industrial sites and commercial buildings, uncovering $38

million in savings.

Launched a new ENERGY STAR industrial focus for the distilled spirits sector

New ENERGY STAR product category introduced this year for Smart Home Energy Management Systems (SHEMS)

Updates to the ENERGY STAR product requirements for six categories effective this year, including uninterruptible power

supplies, televisions, pool pumps, servers, imaging equipment, and dehumidifiers.

2018

rd nd
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https://www.energystar.gov/sites/default/files/asset/document/ES%20Caribbean%20Program%20Reqs%20v7%202019-08-30_Clean.pdf
https://www.energystar.gov/products/other/ev_chargers
https://gcc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.energystar.gov%2Fproducts&data=04%7C01%7CSylvan.Stephan%40epa.gov%7Caffaa666fc5b47aa8b1608d8c16f690b%7C88b378b367484867acf976aacbeca6a7%7C0%7C0%7C637472031527682731%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=71rq2Icm%2ByPsU3evPEJSF5W42ZrBX%2B4SN9vstR1EO6E%3D&reserved=0
https://www.energystar.gov/newhomes?s=mega
https://www.energystar.gov/products/lighting_fans/light_fixtures/why_choose_energy_star_qualified_led_lighting
https://www.energystar.gov/products/storm_windows
https://www.energystar.gov/buildings/first_milk_processing_plant_earns_energy_star
https://www.energystar.gov/buildings/owners_and_managers/industrial_plants/measure_track_and_benchmark/energy_star_energy_performance
https://www.energystar.gov/buildings/tools-and-resources/cement-plant-epi
https://www.energystar.gov/buildings/tools-and-resources/frozen-fried-potato-plant-epi
https://www.energystar.gov/buildings/tools-and-resources/cookie-and-cracker-baking-plant-epi
https://www.energystar.gov/buildings/about-us/campaigns/treasure_hunt
https://www.energystar.gov/distilledspiritsfocus
https://www.energystar.gov/products
https://www.energystar.gov/products


Americans purchased more than 6 billion ENERGY STAR certified products since 1992

Since 1992, ENERGY STAR and its partners helped American families and businesses save more than 4 trillion kilowatt-hours

of electricity

Over 200 American industrial plants have earned the ENERGY STAR for superior energy performance since 2006

Updated ENERGY STAR Product Finder for refrigerators, room air conditioners, clothes washers and dryers, and lighting

Version 3.2 program requirements for ENERGY STAR certified homes introduced in California, Oregon, and Washington

Released ENERGY STAR RaterPro, a tool to help energy rating companies collect field data during inspections required for

ENERGY STAR certified homes

The 1-100 ENERGY STAR Scores for offices, K-12 schools, retail stores and supermarkets, warehouses, hotel properties, and

worship facilities performance metrics for the ENERGY STAR Portfolio Manager® tool were updated were updated based on

recent market data

Storm windows became a new ENERGY STAR product category this year

Updates to the ENERGY STAR product requirements for six categories effective this year including computers, clothes

washers, ceiling fans, and ice makers.

2017
ENERGY STAR®'s 25-year anniversary

More than 30,000 American commercial building properties certified as ENERGY STAR

Release of ENERGY STAR Best Value Finder to help American families find the lowest prices on select ENERGY STAR certified

products

ENERGY STAR Portfolio Manager® tool adds 1-100 Water Score for multifamily properties to allow these properties to

compare their water use against their peers

Pilot ENERGY STAR Tenant Space recognition program begins

Updates to the ENERGY STAR product requirements for four product categories effective this year including roof products,

light bulbs, and commercial refrigerators

2016
More than 90% of American households recognize the ENERGY STAR label

More than 40% of the Fortune 500 companies rely on their ENERGY STAR partnership with EPA to achieve financial and energy

savings

Nearly 90% of the nation’s top homebuilders build ENERGY STAR certified homes

New waste and materials tracking feature for ENERGY STAR Portfolio Manager

Utilities and retailers forge new collaboration with ENERGY STAR--the ENERGY STAR Retail Products Platform--to sell

more ENERGY STAR certified products

ENERGY STAR, in collaboration with retail, manufacturer, and utility partners, announce ENERGY STAR national call-to-action to

change out 300 million light bulbs

Seven new ENERGY STAR product categories introduced this year including electric vehicle chargers, coffee makers, and

connected thermostats

Update to the ENERGY STAR product requirements for six categories effective this year including computer displays,

dishwashers, dehumidifiers, and windows

2015
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https://www.energystar.gov/products
https://www.energystar.gov/buildings/facility-owners-and-managers/industrial-plants
https://www.energystar.gov/productfinder/
https://raterpro.net/#!/login
https://www.energystar.gov/buildings/facility-owners-and-managers/existing-buildings/use-portfolio-manager
https://www.energystar.gov/products/storm_windows
https://www.energystar.gov/products
https://www.energystar.gov/buildings
https://www.energystar.gov/best-value-finder
https://www.energystar.gov/buildings/facility-owners-and-managers/existing-buildings/use-portfolio-manager
https://www.energystar.gov/buildings
https://www.energystar.gov/buildings/tenants/about_tenant_space
https://www.energystar.gov/products
https://www.energystar.gov/about/energy-star-brand
https://www.energystar.gov/newhomes
https://www.energystar.gov/newhomes/
https://www.energystar.gov/buildings/facility-owners-and-managers/existing-buildings/use-portfolio-manager
https://www.energystar.gov/ESRPP
https://www.energystar.gov/ESRPP
https://www.energystar.gov/products?s=mega
https://www.energystar.gov/products?s=mega
https://www.energystar.gov/about/content/epa_announces_national_call_to_action_change_out_300_million_light_bulbs
https://www.energystar.gov/products
https://www.energystar.gov/products


20th anniversary of ENERGY STAR Certified Homes program

Americans purchased more than 300 million ENERGY STAR certified products, for a cumulative total exceeding 5.5 billion

products (excluding purchases of light bulbs)

Version 3.1 program requirements for ENERGY STAR certified homes begin to become effective in states adopting 2012

International Energy Conservation Code (IECC) or equivalent

ENERGY STAR Portfolio Manager® DataTrends available for 16 property types

Congress directs EPA to develop a recognition program for energy efficient tenant spaces under the ENERGY STAR program 

Clothes dryers became a new ENERGY STAR product category this year

Updates to the ENERGY STAR product requirements for eight categories effective this year including TVs, clothes washers,

room air conditioners, water coolers, and water heaters

2014
Americans purchased more than 5 billion ENERGY STAR certified products since 1992

More than 100,000 apartments in new low and high rise multifamily buildings earned the ENERGY STAR to-date

First existing multifamily buildings earn ENERGY STAR certification

EPA launches ENERGY STAR’s “Rule Your Attic!” campaign, encouraging homeowners to measure their attic insulation and

improve their home’s energy efficiency 

More than 5,000 commercial building properties compete in the annual ENERGY STAR Battle of the Buildings

1-100 ENERGY STAR score for existing multifamily properties launch in ENERGY STAR Portfolio Manager

Over 20 million LED bulbs sold in ENERGY STAR challenge

Release of a refreshed ENERGY STAR Home Advisor, providing homeowners with more customized recommendations for

improving energy efficiency

ENERGY STAR industrial partnership grows to 30 different industrial sectors, fostering collaboration and developing industry-

specific tools and resources

Federal agencies must use ENERGY STAR Portfolio Manager® to benchmark the energy use of their facilities (per Section 432

of the Energy Independence and Security Act of 2007)

Updates to the ENERGY STAR product requirements for thirteen product categories effective this year including refrigerators,

telephones, light bulbs, computers, and copiers

2013
More than 1.5 million ENERGY STAR certified homes built in the U.S. to-date

More than 20,000 American commercial building properties certified as ENERGY STAR

EPA updates the ENERGY STAR Home Energy Yardstick tool, allowing homeowners to upload their utility bills using ‘Green

Button’ functionality

ENERGY STAR teams with the National Automobile Dealers Association (NADA) and launches program to help new car and

truck dealerships reduce energy waste

Four new ENERGY STAR product categories introduced this year including data centers and commercial water heaters

Updates to the ENERGY STAR product requirements for twelve categories effective this year including computer displays, room

air conditioners, water heaters, furnaces, home audio equipment, and decorative string lights

2012
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https://www.energystar.gov/products
https://www.energystar.gov/products?s=mega
https://www.energystar.gov/newhomes/?s=mega
https://www.energystar.gov/buildings/facility-owners-and-managers/existing-buildings/use-portfolio-manager
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EPA celebrates the 20  anniversary of ENERGY STAR

Americans purchased more than 4 billion ENERGY STAR certified products since 1992

Version 3.0 ENERGY STAR Certified Homes requirements become effective

ENERGY STAR honors Best Energy-Efficient Building Designs at American Institute of Architects Convention

3,000 building participate in the 2012 National Building Competition: Battle of the Buildings

ENERGY STAR Day, a first-ever nationwide celebration of energy efficiency accomplishments

Uninterruptable power supplies became a new ENERGY STAR product category this year

Updates to the ENERGY STAR product requirements for five categories effective this year including dehumidifiers,

dishwashers, and furnaces

2011
Over 100 American industrial plants have received ENERGY STAR certification to date

Third-party certification program begins for more than 60 ENERGY STAR product categories

First ever ENERGY STAR Emerging Technology Award given for micro combined heat and power (CHP) systems

ENERGY STAR industrial certification to first container glass plants and to the first cookie and cracker bakeries

ENERGY STAR label now available for newly constructed multifamily high-rise buildings

EPA launches ENERGY STAR Emerging Technology Awards with Micro Combined Heat and Power Systems

Updates to the ENERGY STAR product requirements for eleven categories effective this year including TVs, light bulbs, clothes

washers, ceiling fans, certain commercial HVAC, and commercial fryers

2010
More than 80% of American households recognize the ENERGY STAR label

More than 10,000 American commercial building properties certified as ENERGY STAR

The first food processing plants earn ENERGY STAR

To protect program integrity, ENERGY STAR requires lab report from manufacturers when submitting products for ENERGY

STAR certification

Launch of ENERGY STAR National Building Competition

Launch of 1-100 ENERGY STAR Score for Data Centers in ENERGY STAR Portfolio Manager to assist data center operators in

assessing their energy performance and reducing energy use

ENERGY STAR industrial partnership grows to twenty different industrial sectors and subsectors, fostering collaboration and

developing industry-specific tools and resources

ENERGY STAR no longer available for external power adapters after market conversion to energy efficient adapters

Updates to the ENERGY STAR product requirements for eleven categories effective this year including computer displays, light

bulbs, air conditioners, certain commercial HVAC, home audio equipment, windows and water coolers

2009
Americans purchased about 3 billion ENERGY STAR qualified products since 1992

The number of ENERGY STAR certified homes built in the U.S. to-date surpasses 1 million

Over 50 American industrial facilities have received ENERGY STAR certification to date

First five pharmaceutical plants achieve ENERGY STAR certification

ENERGY STAR releases ENERGY STAR Top Cities, the first-ever ranking of U.S. cities based on the most ENERGY STAR

buildings

Four new ENERGY STAR product categories effective this year including coffee makers, griddles, and water heaters

Updates to the ENERGY STAR product requirements for fifteen categories effective this year including computers, computer

displays, copiers, clothes washers, dishwashers, ceiling fans, furnaces, home audio equipment, and roof products

th
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2008
Launch of national ENERGY STAR campaign for consumers

More than 5,000 American commercial building properties certified as ENERGY STAR

ENERGY STAR industrial partnership grows to over 15 different industrial sectors and subsectors, fostering collaboration and

developing industry-specific tools and resources

Ice makers became a new ENERGY STAR product category 

Updates to the ENERGY STAR product requirements for ten categories effective this year including TVs, telephones, light bulbs,

dehumidifiers, and refrigerators

2007
ENERGY STAR’S 15-year anniversary

More than 70% of American households recognize the ENERGY STAR label

ENERGY STAR qualified CFL sales for 2007 nearly double, reaching 20% market share

Version 2 requirements for homes to earn the ENERGY STAR become effective

Eighth annual ENERGY STAR Change a Light campaign launches its first national bus tour

ENERGY STAR label extends to the first retail buildings

Three new ENERGY STAR product categories introduced including commercial dishwashers and decorative light strings

Updates to the ENERGY STAR product requirements for seven categories effective this year including computers, copiers,

clothes washers, vending machines, dehumidifiers, dishwashers, and roof products

2006
Launch of ENERGY STAR @ Home interactive tool as part of the annual summer "Cool Your World" campaign

Release of ENERGY STAR energy performance indicators for cement producers and corn refiners

First industrial plants received ENERGY STAR certification

Battery charging systems became a new ENERGY STAR product category 

Updates to the ENERGY STAR product requirements for seven categories effective this year including telephones, computer

displays, vending machines, dehumidifiers, ceiling fans, and furnaces

2005
Americans purchased more than 2 billion ENERGY STAR qualified products since 1992

More than 500,000 ENERGY STAR certified homes built in the U.S. to-date

ENERGY STAR Industrial Focus on energy efficiency in cement

ENERGY STAR performance indicator for auto assembly plants

Fourteen state and local partners participating in Home Performance with ENERGY STAR

ENERGY STAR Home Advisor online tool launched to provide homeowners with home energy efficiency recommendations

Half of states plus DC join EPA’s ENERGY STAR Challenge to address energy issues

Congress enacts Energy Policy Act that directed EPA and the Department of Energy to implement program to identify and

promote energy–efficient products and buildings to reduce energy consumption, improve energy security, and reduce pollution

through labeling or other communication and promote ENERGY STAR

External power adaptors became a new ENERGY STAR product category 

Updates to the ENERGY STAR product requirements for four categories effective this year including TVs, computer displays,

and room air conditioners

2004
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More than 60% of American households recognized the ENERGY STAR label

EPA expands ENERGY STAR to commercial new construction with the "Designed to Earn the ENERGY STAR" label

ENERGY STAR label extends to medical centers and university residence halls

Room air cleaners and vending machines became new ENERGY STAR product categories

Updates to the ENERGY STAR product requirements for six categories effective this year including telephones, dishwashers,

water coolers and exit signs

2003
ENERGY STAR, through its work with the U.S. auto manufacturing industry, provided first plant energy performance indicator

for this industry

Three new ENERGY STAR product categories introduced including fryers and steam cookers

Updates to the ENERGY STAR product requirements for ten categories effective this year including TVs, light bulbs, telephones,

clothes washers, room air conditioners, ceiling fans, traffic signals, and roof products

2002
ENERGY STAR’S 10-year anniversary

Americans purchased more than one billion ENERGY STAR qualified products since 1992

More than 100,000 ENERGY STAR certified homes built in the U.S. to-date

More than 1,000 American commercial building properties certified as ENERGY STAR

ENERGY STAR label extends to the most energy efficient hotels

First ENERGY STAR Cool Change campaign

First annual ENERGY STAR Home Electronics Holiday Campaign

Telephones and certain commercial HVAC systems became new ENERGY STAR product categories

Updates to the ENERGY STAR product requirements for three categories effective this year including TVs

2001
Home Performance with ENERGY STAR, a whole-house retrofit program, is launched 

ENERGY STAR label extends to the most energy efficient grocery stores

U.S. and Canada announce agreement to partner on ENERGY STAR

ENERGY STAR label extends to the most energy efficient acute care hospitals

EPA launches ENERGY STAR industrial focus for the motor vehicle manufacturing sector

Five new ENERGY STAR product categories effective this year including dehumidifiers, ceiling fans, and set-top boxes

Updates to the ENERGY STAR product requirements for five categories effective this year including light bulbs, room air

conditioners, and roof products

2000
ENERGY STAR label extends to the most energy efficient schools

US Army and Navy housing procurement specifications require ENERGY STAR certification (link to Technical page)

First annual ENERGY STAR Change a Light fall lighting promotion

Release of ENERGY STAR Portfolio Manager, an energy tracking and management tool for buildings

The European Union adopts the ENERGY STAR program

Traffic signals and water coolers became new ENERGY STAR product categories

Updates to the ENERGY STAR product requirements for two categories effective this year including computers

1999
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Release of first ENERGY STAR rating for office buildings

First ENERGY STAR label award to a commercial office building

ENERGY STAR qualified compact fluorescent lights (CFLs) added

Home audio/stereo equipment became a new ENERGY STAR product category this year

Updates to the ENERGY STAR product requirements for five categories effective this year including computers, computer

displays, and copiers

1998
TVs, VCRs, windows, doors, skylights, and roof products became new ENERGY STAR product categories

Updates to the ENERGY STAR product requirements effective this year for computer displays and boilers

1997
ENERGY STAR for homes expands to include manufactured and factory-built homes

Four new ENERGY STAR product categories introduced including clothes washers and light fixtures

An update to the ENERGY STAR product requirements effective this year for copiers

1996
EPA and U.S. Department of Energy (DOE) announce their ENERGY STAR partnership

Several national lenders offer ENERGY STAR mortgages to promote the purchase of certified new homes

Dishwashers, refrigerators/freezers, exit signs, room air conditioners, and boilers became new ENERGY STAR product

categories

1995
Green Lights program merges with ENERGY STAR Buildings, a program designed to help businesses simultaneously improve

their energy and financial performance

ENERGY STAR for homes is launched to help homebuyers identify energy efficient new homes in the marketplace

Four new ENERGY STAR product categories introduced including copiers, heat pumps, and furnaces

Updates to the ENERGY STAR product requirements for three categories effective this year including computer displays and

printers

1994
More than 2,000 ENERGY STAR qualified product models available for sale

1993
Executive Order encouraging federal agencies to purchase ENERGY STAR qualified computers, monitors, and printers

EPA pilots the ENERGY STAR Buildings program with 23 building owners to showcase an ENERGY STAR approach

Printers and fax machines became new ENERGY STAR product categories

1992
EPA launch of the ENERGY STAR label for office products starting with computers and displays

1991
EPA introduces Green Lights program, a partnership to promote efficient lighting systems in commercial and industrial

buildings (later integrated into ENERGY STAR)

Please note that the dollar figures in the milestones above are valued in the year for which they were originally reported.
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For additional details about ENERGY STAR achievements, see ENERGY STAR Impacts. For ENERGY STAR facts and figures broken

down geographically by state, see ENERGY STAR State Fact Sheets. For achievements by ENERGY STAR Award Winners, see ENERGY

STAR Awards

About ENERGY STAR

ENERGY STAR Overview

ENERGY STAR Impacts

Major Milestones

EPA's Role

Newsroom

Federal Tax Credits

Publications & Reports

Awards
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